Glazer-Kennedy Insider’s Circle™
PEAK PERFORMERS/PLUS
MASTERMIND & COACHING Program
CONFIDENTIAL NEW MEMBER APPLICATION
Complete Contact Information/Profile:
Name​​​_______________________________ Spouse Name________________________________
Business Name____________________________________________________________________
Business Street Address______________________________________________________________ 
City _____________________________________     State ____________     Zip ________________
Option: Home Street Address____________________________________________________________

City _____________________________________     State ___________     Zip __________________
Business Phone__________________________ Option: Home Phone________________________

Fax______________________________ Email__________________________________________
Website(s) ___________________________________________________________________________

Years in Current Business ________ Spouse Is active in business:  _______ Yes _______ No

Please rank each of the following marketing-oriented items according to the difficulty or challenge they currently represent to you; rank EACH ONE on a 1-5 scale, 1 = insignificant, to 5=Very Significant.  ALSO, number the ten most important items to you 1-8, 8=most important of all.

No.









Ranking
​​​​​____ Advertising effectively


 

    1
      2
      3
      4
      5

____ Generating sufficient QUANTITY of clients


    1
      2
      3
      4
      5

____ Controlling costs of advertising, client acquisition

    1
      2
      3
      4
      5

____ Client retention





    1
      2
      3
      4
      5

____ Stimulating repeat business from clients 


    1
      2
      3
      4
      5

____ Stimulating referrals from clients



    1
      2
      3
      4
      5

____ Clarifying my USP, Positioning, Marketing Messages
    1
      2
      3
      4
      5

____ Taking advantage of new opportunities, technologies
    1
      2
      3
      4
      5

Please rank each of the following business and financial-oriented items according to the difficulty or challenge they currently represent to you; rank EACH ONE on a 1-5 scale, 1=Insignificant, to 5=Very Significant.  ALSO, number the ten most important items to you 1-6, 6=most important of all.

No.









Ranking
____ Finding time to implement      



      1
      2
      3
      4
      5

____ Getting employees and/or associates “on board”
      
      1
      2
      3
      4
      5

____ Hiring/training/managing employees

      
      1
      2
      3
      4
      5

____ Setting, selling and commanding premium

       
      1
      2
      3
      4
      5

____ Taking a satisfactory amount of time off
                   
      1
      2
      3
      4
      5

____ Having a long-term retirement/exit strategy

      
      1
      2
      3
      4
      5
DO YOU REGULARLY OR FREGUENTLY USE:
Direct-mail





____ YES          ____ NO

Voice Broadcast




____ YES          ____ NO

Web Site





____ YES          ____ NO

E-Mail






____ YES          ____ NO

Print Media Advertising, Local



____ YES          ____ NO

Radio/TV Advertising, Local



____ YES          ____ NO

Publicity/News Releases, Local



____ YES          ____ NO

Newsletter





____ YES          ____ NO

Personal Networking




____ YES          ____ NO

Tele-Marketing





____ YES          ____ NO

Other (please specify):











HOW MANY MARKETING STRATEGIES OR SYSTEMS DO YOU HAVE IN PLACE THAT CONSISTENTLY GENERATES NEW BUSINESS FOR YOU?  _____

HOW MANY MARKETING STRATEGIES OR SYSTEMS DO YOU HAVE IN PLACE THAT CONSISTENTLY STIMULATES REPEAT BUSINESS, LOCK IN CONTINUING OR RENEWABLE INCOME AND/OR STIMULATE REFERRALS? _____

BRIEFLY DESCRIBE CURRENT BUSINESS (AND ATTACH ONE BROCHURE, SALES LETTER, WEBSITE, OR OTHER DOCUMENT REPRESENTATIVE OF YOUR BUSINESS)

__________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
CONFIDENTIAL data
Business Gross Volume
2010- Projected



__Under $250,000.00


__Over $1-Million - $3-Million

__$250,000.00 - $500,000.00

__Over $3-Million - $5-Million
__Over $500,000.00 - $1-Million

__Over $5-Million

2009
__Under $250,000.00


__Over $1-Million - $3-Million

__$250,000.00 - $500,000.00

__Over $3-Million - $5-Million
__Over $500,000.00 - $1-Million

__Over $5-Million

2008
__Under $250,000.00


__Over $1-Million - $3-Million

__$250,000.00 - $500,000.00

__Over $3-Million - $5-Million
__Over $500,000.00 - $1-Million

__Over $5-Million

DESCRIBE 3, 4 OR 5 MAJOR GOALS YOU ARE WORKING TOWARD:

#1:__________________________________________________________________
#2:__________________________________________________________________
#3:__________________________________________________________________
#4:__________________________________________________________________
DESCRIBE 3 MAJOR SOURCES OF STRESS, FRUSTRATION OR UNHAPPINESS THAT INTERFERE WITH YOUR PRODUCTIVITY AND ROB YOU OF PEACE OF MIND:
#1:__________________________________________________________________
#2:__________________________________________________________________
#3:__________________________________________________________________
LIST 5 BOOKS THAT HAVE HAD A PROFOUND IMPACT ON YOUR LIFE, AND DESCRIBE MOST SIGNIFICANT INFORMATION AND IDEAS GAINED FROM ONE OF THEM:
#1:__________________________________________________________________
#2:__________________________________________________________________
#3:__________________________________________________________________
#4:__________________________________________________________________
#5:__________________________________________________________________
YOUR SCHEDULE

Number of hours you work, average week



______

Number of hours you’d prefer to work, average week


______

% of work-time you rank as productive




______

No. of hours per week you work “on” vs. “in” your business

______

No. of weeks of vacation taken: 2007:______     2008:______     2009:______  

No. of weeks of vacation you’d prefer taking: 



______

READINESS ASSESSMENT

RANK YOURSELF IN DIRECT MARKETING EXPERIENCE: (Mark one)

____ Very knowledgeable; serious student; very active in using strategies

____ Very knowledgeable; serious student; but not very actively implementing

____ Somewhat knowledgeable; actively implementing

____ Somewhat knowledgeable but not very actively implementing

____ A relative novice

WHY DO YOU WANT TO PARTICIPATE IN THIS MASTERMIND & COACHING PROGRAM?  AND, WHY DO YOU THINK YOU ARE A GOOD CANDIDATE? (Answer on attached separate page if you prefer.)
______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
PEAK PERFORMERS/PLUS MASTERMIND & COACHING Program

Fee Agreement


I, __________________________________________________ enroll in the Peak Performers Coaching Program provided by Glazer-Kennedy Insider’s Circle™ and authorize the following charge.  I understand that this is a 12-month non-cancelable commitment. I understand the program details described in the letter which accompanied this Agreement; and I warrant the information I have provided on the accompanying Application is accurate.

_____
$797.00 monthly beginning upon the first month of acceptance.

_____
$1,461.16 ‘6-Pay’ Option (1st six months of your membership) (A Savings of $797… one full month free) 
_____
$7,970.00 ‘Single Pay’ Option (A Savings of $1,594…two full month’s free)
I, __________________________________________________ enroll* in Peak Performers Plus Coaching Program provided by Glazer-Kennedy Insider’s Circle™ and authorize the following charge.  I understand that this is a 12-month non-cancelable commitment. I understand the program details described in the letter which accompanied this Agreement and I warrant the information I have provided on the accompanying Application is accurate.

*You must be an active member of the Information Marketing Association to qualify for Peak Performers Plus. You also must be an active Peak PLUS member at time of InfoSUMMIT in order to receive the $297 registration fee.
_____
$897.00 monthly beginning upon the first month of acceptance.

_____
$1,644.50 ‘6-Pay’ Option (1st six months of your membership) (A Savings of $897.00… one full month free)

_____
$8,970.00 ‘Single Pay’ Option (A Savings of $1,794.00…two full month’s free.)

I authorize the above charge on the credit card below and understand that there will be an immediate $500.00 non-refundable deposit for either Peak Performers or Peak Performers Plus (refundable if my application is not accepted) that will be deducted from my first payment.

This agreement will renew for another year, at the current rate, unless Glazer-Kennedy Insider’s Circle L.L.C. receives written termination by registered mail at Glazer-Kennedy Insider’s Circle L.L.C., 401 Jefferson Avenue

Towson, MD 21286 within 120 days of renewal date. This agreement is non-cancelable except by Glazer Kennedy Insider’s Circle L.L.C. It is understood that this agreement is binding on both parties as written.

Requirement for acceptance is agreeing to the terms and conditions of the Peak Performer/PLUS Confidentiality/Non-Solicitation Agreement, which will be provided once your application is approved.
Credit Card:     ___ Visa  ___ MasterCard  ___ American Express  ___ Discover    

Credit Card # ______________________________  Exp. Date _____________

SIGNATURE:__________________________________  DATE:_____________   
Subject to acceptance.
NOTICE: After acceptance, all payments made are NON-refundable. Glazer-Kennedy Insider’s Circle™ reserves right to cancel both Peak Performers Programs at any time.  Glazer-Kennedy Insider’s Circle™ reserves right to accept/reject or terminate participants without explanation as to criteria or cause.  Applicant acknowledges that no guarantees expressed or implied, concerning specific results to be achieved via participation were relied on in applicant’s decision to participate.  Participants also acknowledge that advice and information provided via Peak Performers is not intended as or to be considered as substitute for legal, accounting or other, similar professional advice or services, and should such advice or services be appropriate, participant is advised to seek such advice or service from the proper professional.  It has recently come to GKIC’s attention that several of our Peak Performers have been marketing their services and products to other GKIC Peak Performers.  Although a GKIC Peak Performer is afforded the opportunity to network with other GKIC Peak Performers, GKIC’s policy is not to endorse any services and products of any Coaching Member and members are required not to suggest any such endorsement. Further, Glazer-Kennedy Insider’s Circle™ and LEE MILTEER INC. does not accept any responsibility or liability for individual participants’ particular interpretations, uses or applications of information provided, and participants indemnify Glazer-Kennedy Insider’s Circle™ and LEE MILTEER INC. from any such liability.
© 2010 Glazer Kennedy Insider’s Circle™
PEAK PERFORMERS/PEAK PERFORMERS PLUS
CONFIDENTIALITY/NON-SOLICITATION AGREEMENT


This Confidentiality/Non-Solicitation Agreement (“Agreement”) is made this ______ day of _____________________, 2010, by and between ________________ (“Member”) and GLAZER-KENNEDY INSIDER’S CIRCLE, LLC (“GKIC”).

Recitals

R1.
GKIC has developed a unique business system and expertise in training and educating business owners and professionals in the marketing and operation of their businesses, and conducts a program known as the “Glazer-Kennedy Peak Performers PLUS Coaching Program” (the “Program”);

R2.
Member is a participant of the Program. A condition precedent to Member’s participation in the Program is his/her execution and compliance with this Agreement;

R3.
As a result of the Member’s participation in the Program, GKIC may furnish the Member with certain information, including but not limited to, the roster of the Members of the Program, training materials, trade secrets, research and development, business and marketing plans, models, and strategies (the “Confidential Information”).

NOW, THEREFORE, in consideration of the mutual promises the parties made and stated herein, and other good and valuable consideration, the receipt and adequacy of which is hereby acknowledged, Member agrees as follows:

1.
Confidentiality and Non-Solicitation.  

1.1.
Confidentiality.  The Member covenants and agrees not to disclose any Confidential Information to any third party or entity without first procuring the written approval from GKIC, which approval may be withheld for any reason or no reason in the sole discretion of GKIC. In the event that such approval is authorized by GKIC, such third party shall execute an agreement satisfactory to GKIC to maintain the confidentiality of the Confidential Information.

1.2.
Non-Solicitation.  The Member covenants and agrees that he/she shall not solicit, directly or indirectly, any Member of the Program or employee or affiliate of GKIC to sell any services and/or products to Members of GKIC, employees or affiliates of GKIC without first (i) procuring the written approval from GKIC; and (ii) the Members of the Program.  Such approval may be withheld for any reason or no reason in the sole discretion of GKIC.

1.3.
Remedies.  Member expressly acknowledges and agrees that Member’s violation or attempted violation of any of the provisions of Paragraphs 1.1 and 1.2 hereof would cause irreparable injury and harm to GKIC, and that there is no adequate remedy at law for such violation or attempted violation.  Member, therefore, agrees and consents that Member shall be subject to any decree, order, writ or remedy which shall require Member’s performance in accordance with the provisions of Paragraphs 1.1 and/or Paragraph 1.2 hereof.  GKIC shall have the right, in addition to any other remedies available to it at law or in equity, to seek an injunction enjoining Member from violating or attempting to violate the provisions of Paragraphs 1.1 and/or 1.2 of this Agreement.  In addition, GKIC, in its sole discretion, may terminate the Member’s entitlement to participate in the Program.

2.
Miscellaneous.  



2.1.
This Agreement contains the entire agreement of the parties. Any understanding between the parties regarding the subject matter of this Agreement, which understanding is not herein contained, shall be deemed of no effect and shall not be binding upon the parties.  Any amendment hereto shall become effective only when in writing and signed by GKIC.


2.2.
Upon the request of GKIC, the Member shall return to GKIC all property of GKIC provided to Member as a participant of the Program.


2.3.
The headings herein are inserted only as a matter of convenience and reference, and they in no way define, limit or describe the scope of this Agreement or the intent of any provision thereof.



2.4.
This Agreement shall be governed by, and construed and enforced in accordance with the laws of the State of Maryland.



2.5.
All of the covenants and agreements in this Agreement by or on behalf of the parties hereto shall bind and inure to the benefit of their respective heirs, personal and legal representatives, successors and assigns.



2.6.
No provision of this Agreement shall be interpreted for or against any party hereto by reason that said party or his or her legal representative drafted all or any part hereof.



2.7.
If any provision, or portion thereof, of this Agreement shall be invalid or void, the remainder of such provision and/or portion of this Agreement shall not be affected but shall be construed as if not containing the invalid provision or portion of the provision and each term and provision of this Agreement shall be enforced to the fullest extent permitted by law.



2.8.
This Agreement may be executed in one or more counterparts, each of which shall be deemed an original and all of which together shall constitute one and the same instrument.


IN WITNESS WHEREOF, the parties have executed this Agreement as of the day and year first above written, as a sealed instrument.

WITNESS/ATTEST:




MEMBER:








__________________________(SEAL)

ATTEST:





GLAZER-KENNEDY INSIDER’S








CIRCLE, LLC








By: _______________________(SEAL)








       William Glazer, Managing Member
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